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= [ntroduction

= O steps of qualitative data analysis
= with Individual Interview example

= Team practice of analysis
= Team presentations



DAY 3, Wed. 20 March

Qualitative Analysis (Hale and Bela)

B 900 Introduction to qualitative work
Nine steps of Qualitative analysis
= Review of completed steps (1+2) to date
. ? 930 Step 3: Reviewing the data
Step 4: Organising the data
="@_,_ 10 Step 5: Coding
3 - Team work exercise 1: coding for 6 responses of Il Q17 (gender + decision
y making)*
x| 10h30 Coffee Break
i = 1100 - Team work on coding continued...
“
1130 Step 6: Creating categories or themes
Step 7: Looking for patterns and connections
- Team work exercise 2: categorise for same 6 responses and discuss
possible patterns and connections
' 12h30-1330 Lunch
1330 Step 8: Interpretation and Reporting
- Team work exercise 3. complete analysis and reporting for same 6
responses
. 1400 FGD exercise
& - Team work exercise 4: analysis of 4 responses of FGD Q9 (decision
1430 making + multiple use)
15h30 Coffee Break
1500 -1630 - Team work cont...

- Team Presentations of FGD results and discussion
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1. INTRODUCTION

s
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Introduction (1) m@@

= Aim: to provide guidance on gualitative Activity 3 data analysis

= Objective 1: teams to gain confidence in analysing and presenting
gualitative data

= Objective 2: consistent approach across partners to analysing and
presenting data

= Presentation builds on day 1, which is also qualitative analysis
because it is analysing text — and in some cases, narratives.

= Presentation will focus on:

= Qualitative analysis of cleaned and organised data as presented in
GREAT training and the WP1 Capacity strengthening and sharing
session last year

= Guiding practice with selected questions from FGD and Il with
presentations



Why Qualitative analysis? W

= Grounded in the language and priorities of the people who grow,
process and eat the products

= Qualitative analysis entails organizing & interpreting data for
meaning/making sense out of the data through identification of:

= Themes
= Patterns
= Connections
= Explanations

» Qualitative data analysis mainly answers the “how things happen”
& “why” questions

= Reveals people’s experiences, context, and the meaning they
attach to different behaviors or things



Introduction (2) m@@

Grounded theory (Glaser & Strauss)

Uses constant comparative method for data analysis:

» “The researcher looks for relationships between these concepts
and categories, by constantly comparing them, to form the basis of
the emerging theory. The researcher continues with this process
of constant comparison until they reach what is called ‘theoretical
saturation’, that is no new significant categories or concepts are
emerging.” (Lacey & Luff, 2007)

= [terative data analysis: revisiting data when new analytical ideas
emerge.

10




2. 9 STEPS OF QUALITATIVE DATA ANALYSIS

s
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9 steps in qualitative data analysis m@@

Data cleaning (briefly — should be complete)
Transcription (should be complete)
Reviewing

Organising

Coding

Creating categories or themes

Looking for patterns

Interpretation

© © N o o bk~ W D PE

Reporting

12




Step 3: Reviewing the data w

Take time to read through your transcripts and the Excel file
Have a coffee/tea

Take notes on your general observations, including important
themes and contradictions

Choose a category to work in
Social segmentation
‘Good’ crop characteristics and multiple use)

10 minutes

13



Example: social segmentation m@@

Social segmentation*

= Kl Q2 description of different groups in the community and proportion.

= KII Q3 community wealth categories and socio-cultural demographics.

» FGD Q3 different wealth categories in the community and socio-cultural demographics

» FGD Q4 farming practices and social segmentation
= Differences in the way people farm and their relation to different social segments
= Farm management and gender (shared or separate plots), similarities and differences

‘Good’ crop characteristics (in general) and multiple use*

= FGD Q7 characteristics make it a good crop in general (open) and rank.

= FGD Q9 decision making of crop when it is used for multiple purposes

= |1 Q14 characteristics make it a good crop in general (open) and rank. Same as spouse?
= |1 Q17 decision making of crop when it is used for multiple purposes

*Question numbers may differ

14



9 steps in qualitative data analysis m@@

Data cleaning (briefly — should be complete)
Transcription (should be complete)
Reviewing

Organising

Coding

Creating categories or themes

Looking for patterns

Interpretation

© 0 N o o bk~ W D PE

Reporting

15




Step 4: Organising data- before ‘Rj’)@@

workshop

= Data can be organised and analysed in different ways (question, topic,
group etc) for qualitative analysis

» For RTBfoods we are using an Excel database template for consistency.

= KlIl, FGD and Il responses should be in separate worksheets.

16



Step 4: Organising data- next steps w

= Extract (copy and paste) the question and paste in a new
worksheet to start the analysis

= Gender and factors of social difference variables (e.g. ethnicity,
household headship) need to be retained in the new sheet for the
analysis (to filter for analysis by segment).

= Questions on a similar topic (from Il or FGD) can be analysed after
and combined in the write up

17



Example: social segmentation m@@

Social segmentation*

= Kl Q2 description of different groups in the community and proportion.

= KII Q3 community wealth categories and socio-cultural demographics.

» FGD Q3 different wealth categories in the community and socio-cultural demographics

» FGD Q4 farming practices and social segmentation
= Differences in the way people farm and their relation to different social segments
= Farm management and gender (shared or separate plots), similarities and differences

‘Good’ crop characteristics (in general) and multiple use*

= FGD Q7 characteristics make it a good crop in general (open) and rank.

= FGD Q9 decision making of crop when it is used for multiple purposes

= |1 Q14 characteristics make it a good crop in general (open) and rank. Same as spouse?
= |1 Q17 decision making of crop when it is used for multiple purposes

*Question numbers may differ

18



Example of question extraction for analysis ‘R\’P
(NRCRI) R\ Ofeods

=)
o o
-

3'5
=
O w
T

17.2 How were decisions made on how the crop
would be used among the different products? About
what is consumed at home or sold? Who was
involved and what was considered?

SE/VIL4/11/02

SE/VIL4/11/08

SE/VIL4/1I/10

Female

Male

Female

39

60

43

Married

Married

Married

| tell my husband anything | want to produce from the
cassava, and he will tell me to go ahead if he is okay
with it. But, if he is not okay, he will give his own
suggestion and then we deliberate on it and reach an
agreement.

Sometimes my wife and | will sit down and discuss
what products the cassava should be made into. We
also talk about the quantity that should be consumed
and the quantity that should be sold. | said sometimes,
so, | sometimes also take the entire decision as the
head of the family.

Decisions are taken with my husband to harvest
cassava root from our farm, then | decide on what
product | want to use it for based on family needs. At
the same time | decide the quantity to be consumed at
home or sold. | consider, that | do the farming and also
my children’s need. My husband has no option, what
ever we present to him, he collects. 19



9 steps in qualitative data analysis m@@

Data cleaning (briefly — should be complete)
Transcription (should be complete)
Reviewing

Organising

Coding

Creating categories or themes

Looking for patterns

Interpretation

© © N o o bk~ W D PE

Reporting

20




Step 5: Coding w

After you extract the question you want to analyse, read through
the responses in the column

Use words, abbreviations, phrases, symbols, or colors to code

For RTBfoods we suggest coding with colors and labels

Highlight key words/text that represent responses to the question
and explanations

Different codes will help you to create categories/themes and
subcategories/sub-themes

21




Step 5: Coding w

= Continue until there are no new codes in the responses

= Reading and re-reading the text helps to ensure that all the data
IS coded

= Group emerging codes into meaningful categories and themes

Coding is time consuming and labour intensive but it is the
heart of qualitative analysis!

22




Example of question extraction for analysis

(NRCRI)

Ry

| tell my husband anything | want to produce from
E/V the cassava, and he will tell me to go ahead if he is [Independent ideas but need permission (what cassava
L "o [ 2lokay with it. But, if he is not okay, he will give his  [products)
/02 own suggestion and then we deliberate onitand Joint decision through discussion + negotiation
reach an agreement.
Sometimes my wife and | will sit down and discuss . .. . .
Y . Joint decision through discussion (what cassava product)
what products the cassava should be made into. We|, . .. . . .
E/V . Joint decision through discussion (quantity consumed)
Mal | Imardalso talk about the quantity that should be . .. . . .
LA/} 60 |y . Joint decision through discussion (quantity sold)
1/08 fediconsumed and the quantity that should be sold. | . . . .
: : Changes in decision making
say sometimes, so, | sometimes
Decisions are taken with my husband to harvest Joint decision through discussion (harvesting cassava)
cassava root from our farm, then | decide on what |Women make decisions (what cassava product) + Family
product | want to use it for based on family needs. |needs
|LE4//\|/ Fem|, . marAt the same time | decide the quantity to be Women make decisions (quantity consumed)
/10 '€ | Fedconsumed at home or sold. | consider, that | do the [Women make decisions (quantity sold)
farming and also my children’s need. My husband |[Women make decisions + Family need
has no option, what ever we present to him, he Women make decisions + who does the labour
collects. Men are passive/not involved 23




Exercise 1

odeffemup to 6
responses for
+ question you have

“chosen Withi:\je




Example: social segmentation m@@

Social segmentation*

= Kl Q2 description of different groups in the community and proportion.

= KII Q3 community wealth categories and socio-cultural demographics.

» FGD Q3 different wealth categories in the community and socio-cultural demographics

» FGD Q4 farming practices and social segmentation
= Differences in the way people farm and their relation to different social segments
= Farm management and gender (shared or separate plots), similarities and differences

‘Good’ crop characteristics (in general) and multiple use*

= FGD Q7 characteristics make it a good crop in general (open) and rank.

= FGD Q9 decision making of crop when it is used for multiple purposes

= |1 Q14 characteristics make it a good crop in general (open) and rank. Same as spouse?
= |1 Q17 decision making of crop when it is used for multiple purposes

*Question numbers may differ

25



9 steps in qualitative data analysis m@@

Data cleaning (briefly — should be complete)
Transcription (should be complete)
Reviewing

Organising

Coding

Creating categories or themes

Looking for patterns

Interpretation

© ®© N o o bk~ W DR

Reporting

26




Step 6: Creating categories or themes m@@

= Different codes will help you to create categories/themes and
subcategories/sub-themes

= Group emerging codes into meaningful names/labels

= These could be super/large or sub categories




Example of emerging categories/themes w

(NRCRI)

Emerging categories and themes

Independent ideas but need permission (what cassava
products)

Joint decision through discussion + negotiation

Joint decision through discussion (what cassava product)
Joint decision through discussion (quantity consumed)
Joint decision through discussion (quantity sold)
Changes in decision making

Joint decision through discussion (harvesting cassava)
Women make decisions (what cassava product) + Family
needs

Women make decisions (quantity consumed)

Women make decisions (quantity sold)

Women make decisions + Family need

Women make decisions + who does the labour

Men are passive/not involved

e  Women’s ideas but need permission
*  Who makes decisions changes

e Joint decisions
- Negotiation
- What cassava product
- Quantity consumed
- Quantity sold
- harvesting

*  Women make decisions
- What cassava product
- Quantity consumed
- Quantity sold
- Responsibility of family needs
- Responsibility of labour

Head of family

e Men not actively involved 28




9 steps in qualitative data analysis m@@

Data cleaning (briefly — should be complete)
Transcription (should be complete)
Reviewing

Organising

Coding

Creating categories or themes

Looking for patterns

Interpretation

© ®© N o 0o bk~ W DR

Reporting

29




Step 7: Identify patterns and connections@)@@

« After categorising your data, until there are no more new categories,
patterns and connections begin to emerge

Example

o0 In terms of pattern: You might start to see that young and newly
married women have less decision making power on cassava activities
(what product to process, how much to consume and sell) compared
to older married women.

o0 Interms of connections: How emerging themes are linked to one
another e.g., more decision making power among older women is
linked to her status as an older women, years of experience and
managing independent cassava plots. Less decision making power
among young women was related to her lack of ownership over assets
including land and processing equipment and perceived inexperience.

30




Exercise 2

' i«.
®

Categorise and
themes for same 6
responses and
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Step 8: Interpretation w

Bringing out the ‘big picture’ and creating meaning out the
patterns and connections

Avoid ‘data dumping’ - Quotations have to rhyme with relevant
themes to give meaning to the theme

ldentify key lessons, new insights (interesting and surprising
findings) and implications

Reflect on whether your findings answer your research
guestion

32



Example of written interpretation m@@

This level of agreement in the south eastern region can be explained by the
high involvement of women in production and processing while in the
southwestern region there is a general norm for married women to consult
their husbands before deciding on planting a new variety. This informs
women farmers on the nature of the new variety and influences their
decision to adopt and utilize it for cassava products. This tradition has not
changed for the past ten years:

“If there is something new that is being introduced, we may not be quick to
do those things but if our men do them, then we too will do them”. Pontela
women FGD.

33



Step 9: Reporting the findings R Ofeods

= Have a format for reporting the findings e.g. visual display like
maitrices, boxes, etc. — a reporting format will be provided with
guidance

= Include verbatim quotes to illustrate the points and bring data to
life

= Only quotes that support the argument should be used

= Confidentiality and anonymity are important when using quotes
0Get people's permission to use their words (informed consent)

= Qualitative findings are context specific - but can inform studies
In contexts with similar characteristics and lead to new inquiries




Example: social segmentation m@@

Social segmentation*

= Kl Q2 description of different groups in the community and proportion.

= KII Q3 community wealth categories and socio-cultural demographics.

» FGD Q3 different wealth categories in the community and socio-cultural demographics

» FGD Q4 farming practices and social segmentation
= Differences in the way people farm and their relation to different social segments
= Farm management and gender (shared or separate plots), similarities and differences

‘Good’ crop characteristics (in general) and multiple use*

= FGD Q7 characteristics make it a good crop in general (open) and rank.

= FGD Q9 decision making of crop when it is used for multiple purposes

= |1 Q14 characteristics make it a good crop in general (open) and rank. Same as spouse?
= |1 Q17 decision making of crop when it is used for multiple purposes

*Question numbers may differ

35



3. TEAM PRACTICE OF ANALYSIS & PRESENTATIONS

s
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-

Exercise 3

-

Analyse data from
‘complementary set

45 min
Teams to present

findings in a power
point (report results)

B/




RO lenals,

Male responzes

Code [alternative)

Wealth categories

About 60% of the people in this village follow under the poor-
characteristics;

They grow crops on small scale since they have no land (they have up
a maximum of 1 acre), they don't hire land for crop production, and

. they don't hire labour,

30% of the people in Akere pansh were calegorized under medium.
Mot very rich not poor (medium). Characteristics; these farmers
separate gardens, they hire |gbour because they have money; have
land between 2-9 acres.

10% of the people were categorized as rich. Characteristics; use
tractors for cultivation, separate gardens (man and women cultivate
separately, this is because they have enough land and also have
money to look after the 2 plots/gardens), they have 10 acres and
above, they use hired |abgur and always have access to improved
varieties/planting material.

Poor
Land limitation- under 1 acre

Cannot hire [abour

Medium

Separate gardens

Land availability- between 2-9 acres
Can hire labor

Have money

Rich
Mechanization- tractors

Separate gardens

Land availability- more than 10 acres
Can hire labor

Have money

Have access to improved varieties

38




References w

Creswell J.W. (2013). Qualitative Inquiry Research Design: Choosing Among Five Approaches. (3rd
edition).

Guest, G., K. MacQueen, and E. Namey. (2012). Applied Thematic Analysis. Sage.
Miles, M. B., & Huberman, A. M. (1994). Qualitative Data Analysis: An Expanded Sourcebook. Sage.
Htch,J. A (2002). Doing qualitative research in education settings. State University of New York Press

Taylor-Powell, E. and M. Renner. (2003). Analyzing qualitative data. Madison: University of Wisconsin
Cooperative Extension. https://learningstore.uwex.edu/assets/pdfs/g3658-12.pdf

O’Connor H. &Gibson N (n.d). A Step- by- Step Guide to Qualitative Data Analysis. Pimatisiwin: A
journal of Aboriginal and Indigenous Community Health 1(1).

http://www.pimatisiwin.com/uploads/1289566991.pdf

39


https://learningstore.uwex.edu/assets/pdfs/g3658-12.pdf
http://www.pimatisiwin.com/uploads/1289566991.pdf

Further readings Rj’)@@

Corbin J, Strauss A. 2008. Basics of qualitative research techniques and procedures for developing
Grounded Theory. Sage Publications. ISBN: 978-1-4129-0644-9

Dey I. 1993. Qualitative data analysis: a user-friendly guide for social scientists. Routledge.

Rapley T. 2007. Doing Conversation, Discourse and Document Analysis. Sage Publications. ISBN: 978-0-
7619-4981-7

Neil L. 2009. Researching coaching: some dilemmas of a novice grounded theorist. International Journal
of Evidence Based Coaching and Mentoring. Special Issue 3.
http://business.brookes.ac.uk/commercial/work/iccld/ilebcm/documents/special3-paper-01.pdf

Urquhart C. 2001. An encounter with Grounded Theory: Tackling the practical and philosophical issues. In
Qualitative Research in IS: Issues and Trends, E. Trauth (Ed.), Idea Group Publishing, Hershey, 2001, pp.
104-140. http://www.slis.indiana.edu/faculty/hrosenba/www/Research/methods/urquhart _grounded-theo-

is.pdf

Urquhart C, Fernandez W. 2006. Grounded Theory Method: the researcher as blank slate and other
myths. ICIS 2006 proceedings. Paper 31.
http://www.academia.edu/400506/Grounded _Theory Method The Researcher As Blank Slate and Ot

her_Myths

Walker D, Myrick F. 2006. Grounded Theory: An Exploration of Process and Procedure. Qual Health Res
16: 547. DOI: 10.1177/1049732305285972. http://ghr.sagepub.com/content/16/4/547 .full.pdf+html

Durant-Law G. 2005. The philosophical trinity, soft systems methodology and grounded theory. A paper
presented to the Schools of Education and Communication Studies, and Information Management and
Tourism, University of Cranberra, 12 May 2005.
http://www.durantlaw.info/sites/durantlaw.info/files/The%20Philosophical%20Trinity%20Soft%20Systems
%20Methodology%20and%20Grounded%20Theory.pdf

40


http://business.brookes.ac.uk/commercial/work/iccld/ijebcm/documents/special3-paper-01.pdf
http://www.slis.indiana.edu/faculty/hrosenba/www/Research/methods/urquhart_grounded-theo-is.pdf
http://www.academia.edu/400506/Grounded_Theory_Method_The_Researcher_As_Blank_Slate_and_Other_Myths
http://qhr.sagepub.com/content/16/4/547.full.pdf+html
http://www.durantlaw.info/sites/durantlaw.info/files/The%20Philosophical%20Trinity%20Soft%20Systems%20Methodology%20and%20Grounded%20Theory.pdf

Thank you!

ontact:
~

Lora Forsythe \ -



mailto:l.forsythe@gre.ac.uk

\(’

Institution: Cirad — UMR QualiSud

Address: C/O Cathy Méjean, TA-B95/15 - 73 rue Jean-Francois Breton - 34398
MONTPELLIER Cedex 5 - France

Contact Tel: +334 67 61 44 31

Contact Email: rtbfoodspmu@cirad.fr
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