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Commentaires de présentation
Jacqui: I will introduce you here 
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Outline

» RTBfoods proposal
= Background
= Recommendations
= Core elements

» G+ food product profile tool
What are the G+ tools for?
Let’s get beyond simple preferences : Example

Step 1 in the tool- information

Step 2 in the tool — analysis

Step 3 in the tool — score interpretation

O endls
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RTBfoods proposal (January 2017) X 0deadk

‘Main objective... is deploying RTB varieties that
meet user-preferred quality traits to increase the
adoption and impact of improved RTB varieties....”

“....RTB Breeders develop user informed variety
profiles, after receiving this information from WP1,
and implement demand-led and gender responsive
breeding priorities.....”
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Commentaires de présentation
Lora to cover
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Background

= A gender assessment of the characteristics listed

in the WP1 Food Product Profile will be
conducted with an adaptation of the G+ Product
Profile developed by the CGIAR RTB
programme’s Gender and Breeding Initiative,
In a new tools to be called the G+ Food Product
Profile

This will assess food product-related
characteristics - agronomic, processing and
product-related descriptors, attributes and
criteria required for a high-quality crop and/or
product.

The aim is to inform what characteristics are
included in the final WP1 Food Product Profile.

WP1 Food Product Profile RO
Phase 1: Prepare a summary report

- 1.5 days

Phase 2: Convene a multidisciplinary = 7

‘Design Team’ to agree on a first draft of g @

the Profile - 1 day C @W

Phase 3: Apply the Gender and
livelihoods (G+) assessment and
finalise - 1 day

= 3.5 days

hitps:/f9gdesians.co.ckiloro-desiansdcontests fnutshell- 132095


Présentateur
Commentaires de présentation
Lora to cover

These objectives have been translated into key areas of inquiry that are integrated into our research tools. This is expected to inform breeding programmes of the important quality characteristics for RTB food products from a gender perspective. An important mechanism by which this is to be achieved is through the WP1 Food Product Profile (FPP), that is a list of prioritised quality characteristics, linked to evidence, for a specific product. 
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https://cgspace.cgiar.org/bitstream/handle/10568/113167/9789290605959.pdf?sequence=1&isAllowed=y

Recommended adaptations of the G+Tool w

from the Gender Working Group

* Focus on characteristics of crops and products for raw material, during
processing, preparation and consumption

= Emphasise the importance of characteristics for products associated with home
consumption and market sale

= Give weight to characteristics that are associated with using less resources

= Simplify questions, changing order to emphasise positive benefits, population


https://rtbfoods.cirad.fr/fr

Core elements of the WP1 food product w

profile to be extracted from our research

. Characteristic category High quality | Indicator of | Drivers | Customer| Preference | Priority Gender impact scores | Good, high | Evidence
[ ] AI I sSenso ry p rocessin g characteristics | characteristic group 1. "must have” (G4] equality
! ! 2. Niche opportunity|Do no harm [Positive | varieties

3. Added-value  |Score benefits

ag ronomic 4, Winning trait
characteristics (high .
and poor quality) s
= ‘indicators’/descriptors | emmte
] ] product quality during
= ‘Good’ and ‘inferior’ Pt sl
Varl etl es 3 Characteristics of raw

final product (to look at,

= Quantitative diagnostics | e

in mouth)
4 Characteristics of
" G en d er an d cooked/ready to eat final
. . product (to look at, touch,
I |V el | h O O d S smell, taste, texture in
. . mouth)
Information
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G+ Food Product Profile tool RO fends

TOPICS

= What are the G+ tools for?

» Let’s get beyond simple preferences : Example
»= Step 1 in the tool- information

= Step 2 in the tool — analysis

= Step 3 in the tool — score interpretation

.
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What are the G+ tools for? w

Plant breeding teams need a practical input from gender
analysis that can be used for making decisions about the
“who” and the “what” for variety design.

G+Tools are decision-support tools that provide steps
for organizing the information needed to discern:

. StOp: there’s a risk of overlooking an important gender
iInequality

. — there are ambiguous gender inequality
outcomes

» (50- a gender-neutral or beneficial outcome is possible

- o0y


Présentateur
Commentaires de présentation
Jacqui: you may want a slide before? Not sure. I made a slide with the 4 areas of gender inquality assessed, you may want to use that? 

A useful way to think of the G+Tools is that they provide a dashboard or stoplight that enables a breeding program to check: Are we gender-responsive?  in a very concrete and specific manner. The point of using the G+Tools is not to “prove” you are gender -responsive or to show that the breeding has to change. The point is to find out if a change is needed: does the stoplight say Stop, Take Care or Go? if you find out the answer is Go that is useful because the breeding program knows it is not at risk of being gender blind by carryong on business as usual. 
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What can you use the G+ Tools for? M

After using the G+ Product Profile, you will have flagged the
gender implications of each product characteristic

®* Characteristics to avoid if you don’t want to risk
making gender inequalities worse

* Thoseto include if you'd like to maximize your
chances of making women better off, as well as men

* Those that involve a trade-off from a gender
perspective

* Those that don’t have any evident bias in favor of
women or men (gender-neutral).

. oy


Présentateur
Commentaires de présentation
After you apply to G+ Product profile query tool you will have run a check that tell you if trait prioritization might need to change or if the traits are all good, you know the breeding program is not risking being gender blind by doing business as usual. 

https://rtbfoods.cirad.fr/fr

Use of unpaid
family labour
for the crop and
product and
time poverty

Access to

critical external

inputs for the
crop and
product

Control over
use of critical
on-farm
resources for
the crop and
product

Control over
sharing of
benefits from
the crop and
product

Four aspects of gender equality assesSapfeads
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Présentateur
Commentaires de présentation
Jacqui: I made this slide as it was probably in another presentation of yours. I slightly tailored for the product focus

https://rtbfoods.cirad.fr/fr

Gender inequalities underly trait w

preferences: example 1.

Cassava
In one
region

of
Nigeria

Moo


Présentateur
Commentaires de présentation
JACQUI: I just included one example, with the limited time of the presentation we need to focus on encouraging people to use it because it is important and to help people apply it. 


In this example, there are two customer groups

https://rtbfoods.cirad.fr/fr

Different groups have common and w

competing preferences

Local women
processers

Men
growers and traders

- oo


Présentateur
Commentaires de présentation
Each group has a different opinion about the desirability of improving the shelf life of cassava, a trait that is highly valued in the market.

https://rtbfoods.cirad.fr/fr

What is the underlying gender inequality? w

Moo


Présentateur
Commentaires de présentation
Each group has a different interest in and use of cassava. Can you formulate an explanation for why they have different values for the trait?
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Underlying gender inequality? 'R’
Unequal access to critical inputs. ﬁ‘w

BUT ...what can breeding do to be gender -responsive?

Local women

processors
Men fear higher
expanding local prices
extra-local
trading

. E2ER



Présentateur
Commentaires de présentation
In this example the reason for different preferences is the inequality or gender gap in mobility, access to transport and communications. Simply describing a difference in trait preferences doesn’t always tell you everything you need to know from a breeding standpoimnt. You need to know why the preferences are different and specifically to dig down until you can tell is there is an underlying gender inequality at the root of the situation. The the question is: what can breeding do about it? or is this someone else’s problem? 
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How can breeding respond to underlying w

gender inequality?

In this situation, breeding could find out
what improvement of the crop
IS a priority for local women processors.

@

Better shelf Better shelf life

Men Iife: YES NO Local women
expanding processors
extra-local fear higher
trading local prices

Gender norms allow men mobility,
access to transportation and cell
phones that women do not have.

=i ©0°°
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Steps in the G+ Food Product Profile w
tool for RTBfoods

Information Analysis Scoring

Proposed Food
Product Profile
Gender Gap
Analysis

Trait Preferences

WP1 studies
WP1 draft food
product profile

Mo


Présentateur
Commentaires de présentation
Indicate that the information they use is mainly from research they have done through rtbfoods

Each step in the tool is covered in detail in the Guide

https://rtbfoods.cirad.fr/fr

Information : define who and what. ﬂmw

MUST know who the customer is
= a well-defined customer segment

MUST have an initial idea of the product and its characteristics

= ideally from a product profile

Assess each product characteristic
using the G+ questionnaire. Add
characteristics important from a

gender perspective

R oo


Présentateur
Commentaires de présentation
The traits of interest should be identified from an already existing breeders’ product profile proposal. Discussion with breeders about the list of traits may cause you to add one or more traits that are important from a gender perspective, so that the Gender Impact Scores of all the traits of interest can be compared. 
If a breeders’ product profile is not available, then make a list of traits under consideration for the breeding product and enter these into the Tool’s Product Profile Proposal Template (Annex I). There is no blueprint for a product profile. What matters is that the matrix contains two columns for gender impact in addition to columns for each of the other criteria breeders use to evaluate traits. This is illustrated in the template.
Each trait listed in the product profile proposal that is to be evaluated will require one G+ Product Profile Questionnaire (Annex II) and one Scoring Matrix (Annex IV).
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Information

To complete the G+tool Questionnaire (12 questions)

 You need an analysis of gender relations in the
customer segment that give you insight into the 4
dimensions of gender inequality in agriculture

e |t’s desirable to have some information on sex-
disaggregated trait preferences. You can use this to

check conclusions from the gender analysis

— these data are available from RTBfoods WP1 studies

O endls
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Présentateur
Commentaires de présentation
The tool builds on well-documented aspects of gender gaps in agriculture that are associated with gender differences in technology choice directly relevant to plant or animal traits. 

By changing the productivity of factors like land, water, labor, capital and knowledge on small farms, a new breeding product can also change, for good or for ill, the gender relations that govern how equitably these resources are accessed, owned and shared between men and women. For example, yield increases where women do a lot of unpaid work in harvesting crops or milking cows, may increase drudgery and increase their workload.

Gender analysis for the tool considers other social categories, besides women. The Tool’s questionnaire and the do no harm and positive benefit analysis can be applied flexibly to men, women or to any other gender-related social category, such as “women peri-urban traders” or “adolescent women farmworkers” for example.

https://rtbfoods.cirad.fr/fr

Information w

» The G+ tool's questionnaire is worded for an
assessment from the generic perspective of
“‘women”

= You can substitute men for women in the
guestionnaire. Or any other category of customer
you think is relevant for gender analysis
E.g. “ small-scale processors who are mainly
women”

Sl ok


Présentateur
Commentaires de présentation
The tool si set up for a Query about women but you can change this and use any social group you decide to target and then apply the do no harm and positive benefit analysis for that group.
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Analysis w

Complete the G+ Product Profile questionnaire for
do no harm and positive benefits.

The questionnaire asks for an evidence-based
judgment, ideally made by a social scientist and a
breeder or food scientist working together, in
response to 12 questions.

The questionnaire is applied to each characteristic
that is proposed for the Food Product Profile.

oo


Présentateur
Commentaires de présentation
JACQUI – just a note that WP1 is working with characteristics. Unknown if they are traits yet 

The most important point to remember about the G+PP questionnaire is that is asks for a judgment based on reliable evidence. An individual, a team or a stakeholder workshop or focus groups discussion groups can make this judgment. What counts is that you and the breeders feel confident that these judgments are sound, representative of the customer group in question and a solid base for making decisions. If you find you just dont have the evidenc to be sure, then the Tool can be used to help you pinpoint the gaps in evidence.

https://rtbfoods.cirad.fr/fr

Steps in the G+ Food Product Profile w
tool for RTBfoods

Information Analysis Scoring

Proposed Food
Product Profile
Gender Gap
Analysis
Trait Preferences

WP1 studies
WP1 draft food
product profile

S coco


Présentateur
Commentaires de présentation
Indicate that the information they use is mainly from research they have done through rtbfoods

Each step in the tool is covered in detail in the Guide
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Analysis (“Do NO harm™)

The questionnaire for “Do No harm” queries

likely effect of the product characteristic on:

e '"drudgery” - use of unpaid labour

» displacement of activities or control of
productive resources

* access to inputs

e control over benefits.

And includes:

* A check for negative trait preferences

O fendl
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Présentateur
Commentaires de présentation
JACQUI I removed the reference to two parts, as when discussing the tools our group became confused. 


The do no harm section of the G+PP questionnaire covers the gender gaps we discussed in Part I of this session.
At the bottom of this slide you can see the Gender Impact scores awarded through the scoring guide for Do No Harm
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1. Does the
characteristic involve a
harmful increase of
unpaid labour for
women producers,
processors OR
consumers, in the
targeted consumer
segment?

Includes labour for

production, processing

and food preparation
labour, for sale or
home use

Question 1, Do No Harm — drudgery

“ Response

Increases women’s unpaid

labour significantly

Increases women’s unpaid

labour moderately

No increase in women’s
unpaid labour

Warning signal: not
enough information
available to score

NA Not applicable

Justification: explanation
narrative for the score with
cited evidence

R0

Question 1 - Example of trait
preferences affected by increased

drudgery

Women in Ethiopia objected to
modern short-straw sorghum
varieties that would increase their
work load (Mulatu and Belete 2001).
In East Africa, maize adoption lagged
because women objected to hard-
dent maize varieties that were
difficult to grind and so increased
their workload (Ashby and Polar
2019). In West Africa, women were
critical of NERICA rice because it
increased their field labor in weeding
and bird scaring (Lodin 2012).

5 Kl


Présentateur
Commentaires de présentation
This is to remind us that each question requires a judgment based on evidence. It is not an opinion survey.
This example gives you the idea of how the question is set up and scored
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Analysis M

Record data quality issues. If there is lack of data,
guestionable representativity or any other issues, this
must be recorded.

You can use a first iteration of the tool to detect if
and where you are short of evidence.

Provide a narrative explanation of the judgement for
given characteristics to aid interpretation or results by
all users.

There Is space for this in the adapted G+ guidance and
WP1 Food Product Profile template.

oo


Présentateur
Commentaires de présentation
Writing a narrative report of the evidence used is very important.If you take the result of the G+PP tool into a team meeting with breeders and social scientists they are going to want to know how you support the judgments recorded in the Tool and its conclusion.
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“Positive benefits” analysis

The questionnaire for “Positive benefits”

analysis queries likely effect of the

characteristic on:

« reducing “drudgery”- unpaid labour
input

» Increasing activities for own income
generation

» Increasing control over products.

And includes:

A check for positive trait preferences

O fendl
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Présentateur
Commentaires de présentation
The positive benefits is like a mirror image of the do no harm analysis with a few differences in how the preferences are scored. You can see how th positive scores are set up at the bottom of this slide
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Analysis (“Positive benefits”- Employmen \0

Response Justification: explanation narrative for
the score with cited evidence

8. Can the characteristic +2 Increases or maintains

. . . 7

waged employment or with significant gain in In Malawi, women who sell leaf sauce in the
income-generating women’s own income local market valued positively the edible
activity that benefits +1 Increases or maintains leaves of cowpea and cassava (Chiwona-
women as producers, women’s employment Karltun et al. 1998; Kitch et al. 1998). In
processors OR other role, with moderate gain in Nigeria, women who processed cassava

in the targeted consumer own income foods (gari, fufu and abacha) prioritized
traits important for these products:

sweetness, low in fiber, low in moisture,
easy to peel, suitable food color (cream
when toasted into gari and white when
processed into fufu and abacha).

segment? 0 Nosignificant increase for
women

Such as hired'labouron or E\AWE\ o] &-TeJel[[e]e][=

off-farm, or in agro- Il Warning signal: not

enterprise enough information
available to score

| oo
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Steps in the G+ Food Product Profile w
tool for RTBfoods

Information Analysis Scoring

Proposed Food
Product Profile
Gender Gap
Analtsis
Trait Preferences

WP1 studies
WP1 draft food
product profile

S coce


Présentateur
Commentaires de présentation
Indicate that the information they use is mainly from research they have done through rtbfoods

Each step in the tool is covered in detail in the Guide
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Scoring Guide
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Présentateur
Commentaires de présentation
The scoring guide is explained in the  handbook
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Interpretation of Scores for the WP1 FPP w

» -2 REJECT: then the characteristic should not be pursued.

= -1 AVOID or AMEND: the variety release must be accompanied by a
guaranteed intervention to mitigate harm.

= 0 Neutral

* +3 REQUIRED: it must be a priority characteristic for other work
packages

= +2 Important
= +1 NICE TO HAVE: it would be recommended for further work

ok
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The tool generates two “gender impact” scores from a set of 12 questions:
1. Do no harm - summarises a negative valuation (6 questions)
2. Positive benefit — summarised positive valuation (6 questions)

5. WP1 Food Product Profile

G H | |
e Priority Gender impact scores| Good
1. "must have" (G+ tools) equal
2. Niche Do no harm|Positive varie
opportunity \Score lbenefits

3. Added-value
4, Winning trait

3. Added-value
4. Winning trait

A B [ D E F G H | | J
Characteristic category High quality Indicator of Driver Customer| Preference Priority Gender impact scores| Good, high
characteristics characteristic group 1. "must have" (G+ tools) equality
2. Niche Do no harmlP;uiﬁve variet?
opportunity \Score \benefits

1. Raw
material characteristics (a
gronomic, post-harvest)

2 Processing characteristi
¢s of raw material for the
product quality during

!&-'-f ..... I

You may have
to assess
trade-offs
between 2
conflicting
scores

oo
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What can you use the G+ Tools for? M

After using the G+ Product Profile, you will have flagged the
gender implications of each product characteristic

®* Characteristics to avoid if you don’t want to risk
making gender inequalities worse

* Thoseto include if you'd like to maximize your
chances of making women better off, as well as men

* Those that involve a trade-off from a gender
perspective

* Those that don’t have any evident bias in favor of
women or men (gender-neutral).
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Présentateur
Commentaires de présentation
After you apply to G+ Product profile query tool you will have run a check that tell you if trait prioritization might need to change or if the traits are all good, you know the breeding program is not risking being gender blind by doing business as usual. 

https://rtbfoods.cirad.fr/fr
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C/O Cathy Méjean, TA-B95/15 - 73 rue Jean-Francois Breton -

34398 Montpellier Cedex 5 — France

+334 67 61 44 31

rtbfoodspmu@cirad.fr

https://rtbfoods.cirad.fr/
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THANK YOU
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